NEWSLETTER: JANUARY 2015
A new year brings renewed vigour and hope. The Thuthuka
experience is no exception. As we move into a new year, let us
reflect on the milestones during the latter part of 2014.
Thuthuka – Going global at WCOA 2014
The Thuthuka transformation model was presented
on Wednesday 12 November at the World Congress
of Accountants (WCOA) in Rome by invitation of the
International Federation of Accountants (IFAC).

A key role of our member organisations is to actively
contribute to the development of the profession. The
Thuthuka initiative is a good example of how a creative
approach and a persuasive value proposition creates
stakeholder interest, a necessary component for a
successful development initiative,” commented Fayezul
Choudhury, Chief Executive Officer of the IFAC.

Above: The panel presenting at WCOA 2014

The presentation about the Thuthuka Bursary Fund
(TBF) took the form of a panel discussion. The session
titled “Strengthening and transforming the Accounting
profession” included presentations from Dr Terence
Nombembe (SAICA CEO), Chantyl Mulder (SAICA
Senior Executive), Sizwe Nxasana (TBF Chairperson),
Mark Bower (Board member: TBF), and Tokelo Sekese, a
beneficiary of the TBF.
Chantyl Mulder, Senior Executive: Professional
Development, Transformation and Growth at SAICA says:
“The IFAC recognises the strides that SAICA has made
in transforming the accounting profession. The work that
SAICA has done in terms of raising education standards
is a model that we were proud to showcase at the World
Congress of Accountants 2014.”
“IFAC believes a strong accountancy profession
strengthens organisations and advances economies.

Above: Tokelo Sekese delivers her talk to delegates

The conference was held at the Auditorium Parco
Della Musica on 10 to13 November 2014, and provided
a platform for debate on the issues relating to the
accounting profession. The broad areas under discussion
included financial reporting and integrated thinking;
assurance of business information; ethics, legality and
corporate responsibility; education and capacity building
(Including the Thuthuka model), and business advisory
services.
For more information visit
http://www.wcoa2014rome.com/
and
http://www.saica.co.za/LearnersStudents/Thuthuka.aspx

Schools programme
The school-level initiatives are key to sourcing students
for the Thuthuka undergraduate programmes and building
the pipeline. This consists of a suite of activities aimed at
capacitating learners in mathematics, as well as various
career-focused initiatives such as Olympiads, seminars,
maths camps and business games.
Initiatives such as the National Accounting Olympiad, a
joint initiative of SAICA and Sage Pastel Accounting, have
shown significant growth and development. The main
objective of the Accounting Olympiad is to recognise
young accounting talent and encourage interest in
accountancy among high school learners. The Olympiad,
which began as a regional competition in Bloemfontein
with long-time sponsors Sage Pastel Accounting, was
expanded to a national competition in 2010. It has grown
to attract top young accountancy minds from schools
across South Africa.
This year’s Olympiad attracted a record 5 747 grade 11
and 12 learners from 439 schools across the country.
The winner was Rohn Jain, a learner from Selborne
College in the Eastern Cape. His 94% mark earned him
the first prize of an Apple iPad. It was also pleasing to
note that this young man earned the accolade of being
the country’s top Maths and Science learner in the 2014
national Grade 12 examination.

Above: Winners

Runner-up Kamogelo Seomane (Dendron Secondary,
Limpopo Province) scored 91%, and the third position
was shared by three learners, each with a score of 88%:
Pfano Nemukumbi (Patrick Ramanoo Secondary, Limpopo
Province); Gardee Usaamah (Middelburg Muslim High,
Mpumalanga) and Akshay Rampersad (Westville Boys

High, KwaZulu-Natal). The runners-up earned cash prizes,
while the nine top-performing schools (one from each
province), won desktop computers. Educators of the
winning schools each received cash prizes.
Junior Accounting Olympiad
SAICA initiated a pilot project in Qwaqwa. The event took
place on 16 October at Mohale High School, Makeneng
Village.
The Junior Accounting Olympiad allowed 95 grade 9
learners to participate. The winners were:
Overall winner:
Mashinini Nonkululeko
1st Runner-up:
Rakhoaba Mosela
2nd Runner-up:
Matjhinini Mosenohi
Winning Teachers: Mr T.M Setai and Mr K Masolane
Winning School:
Mohale High School
The competition aims at popularising accounting as a
subject, and draws the link between accounting at school
and a possible career in an accounting or business field.
Grade 9 learners have the option of choosing accounting
as a subject when they get to Grade 10 and this initiative
helps to steer them in this direction. This is in line with
SAICA’s strategy to grow the number of chartered
accountants, as well as to transform the profession.
SAICA is also providing support to learners and educators
in Education Management Sciences (EMS), and this
initiative forms a part of this support programme.
Harnessing drama and multimedia tools for
maths education
Together with specialist youth marketing agency, HDI
Youth Marketers, SAICA became involved in a maths
activation programme to encourage learners to study
core maths and promote the chartered accountancy
profession. The initiative included an interactive road show
for schools, and leverages the Pick n Pay Schools Club for
teacher and learner engagement. This programme aimed
to:
•	help build CA(SA) as a highly attractive business
designation
•	educate learners on the benefits of choosing pure
maths and highlighting the chartered accountancy
profession to teachers
•	promote the benefits and opportunities of becoming a
CA(SA)
•	create awareness of the opportunities that SAICA
presents to learners (bursaries, maths camps etc.)
•	increase the number of schools and learners we

engage with in terms of promoting maths and the
chartered accountancy profession,
•	educate parents on the benefits of studying pure
maths and becoming a CA(SA) and
•	Take career promotion of the CA(SA) to Grade 8 level.

Mathematics at the cutting edge
The South African Mathematics Foundation (SAMF)
announced the country’s top high school mathematicians
in the South African Mathematics Olympiad (SAMO)
at their annual award ceremony held at the Lagoon

The programme was extended to universities where
university students in commerce faculties were given the
opportunity to listen to experienced CAs(SA) promoting
the profession, including former Thuthuka students.
Events were held at the University of Stellenbosch, the
University of Pretoria, the University of Johannesburg and
the University of the Witwatersrand.
Gaming of a different kind
In partnership with SAICA, the Gauteng Department
of Education (GDE) organised development games for
Grade 10 girl learners In August 2014. These games
targeted learners in 103 Dinaledi Schools in the 15
districts in Gauteng Province. The games are a platform
to identify girls for the Grade 11 development camps for
mathematics, science and accounting in 2015, and to
encourage girls to study towards careers in accounting,
science, engineering and technology.
The Western Cape Department of Education (WCED), in
partnership with SAICA and the Big Four accounting firms
(PwC, KPMG, Deloitte and EY), organised development
games for Grade 10 to 12 learners in Pinelands, Cape
Town, in September 2014. These games targeted

Above: Learners were engaged in the game

Beach Hotel in Cape Town in October 2014. Learners
and teachers of programmes such as the national
Olympiads for primary and high schools, the Talent
Search Programme and annual Team Competition were
acknowledged at the function.
Robin Visser, gold medallist in the senior division, is a
Grade 12 learner at the St George’s Grammar School in
the Western Cape Province. Robin became the second
winner in the history of the Olympiad to score 100% for
the final round paper.
Insert Robin Visser and Prof Engelbrecht
Nicholas Lambrecht, a grade 9 learner at the Westerford
High School in the Western Cape, was the gold medallist
in the junior division.

Above: Female Empowerment!

learners who are talented in maths and commercial
subjects, and are also a platform to identify learners
for the Grade 11 development camps for mathematics,
science and accounting in 2015.

2014 also marked the 10th anniversary of the SAMF,
and Executive Director Professor Johann Engelbrecht
addressed the audience made up of learners, teachers,
parents, academics and other dignitaries and referred to
the successful programmes organised during the decade.
Organised by the SAMF and sponsored by Harmony
Gold Mining Company and SAICA, the SAMO is the
biggest initiative of its kind on the continent. The
Olympiad consists of three rounds, the first of which
this year in March saw 82 291 learners in grades 8 to 12
attempting to solve mathematical problems that are not

science and accounting. Since the inception of the
maths development school camps in 2005, more than
100 students who were part of the camps in previous
years commenced studying towards a BCom Accounting
degree at various universities. Some of past participants
act as mentors or role models at the camps.

part of the normal school curriculum. A total of 16 330
top performing learners moved on to the second round
that took place in May, with 198 learners from 104 high
schools across the country that competed in the final
round in September.
Of the 225 458 learners who wrote mathematics in the
2014 national examination, only 53 per cent passed.
Furthermore, there were 7 216 distinctions in 2014,
compared with 8 217 in 2013.

Above: Learners at Maths camps KZN
Above: SAICA's Marketing Director, Willi Coates handing out a prize to
one of the SAMO category winners

Quality remains a big concern, as the pass mark is a low
30%. Of concern is also the steady decline of the number
of pupils who take up mathematics, since most learners
are opting for mathematics literacy.
Camping out
In an ongoing effort to address the quality of mathematics
passes among matriculants, the Department of Basic
Education has joined hands with SAICA through its
Thuthuka Education Upliftment Fund (TEUF) and
supported the maths development camps in the country.
While most teenagers are sleeping under warm blankets
during the cold winter months, SAICA engaged about
200 learners per province in serious mathematics
education camps. The best of teachers train learners and
provide valuable support to tackle mathematics in all its
ramifications.
These learners are selected based on their academic
performance with a minimum of 60% in mathematics,
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The Thuthuka Bursary Fund (TBF) - the next harvest
The overall June ITC 2014 exam pass rate was 58% (660
repeat candidates) compared to a pass rate of 41% in
the June 2013 ITC (876 repeat candidates). The increase
in pass rate is attributed to two key factors:
•	Additional support offered to repeat candidates
through the Thuthuka Repeat Programme, and
•	a higher proportion of 2nd attempt candidates
compared to the same exam in the prior year. (This
is because of SAICA introducing a second sitting of
this important exam in 2013, thereby allowing repeat
candidates to pass in a shorter period of time.)
The table below illustrates that:
•	286 (2013: 165) candidates (43% of June 2014
repeats) passed ITC six months earlier than if the
exam was only written once a year; and
•	54 candidates (June 2013 & 2014) passed on their 6th
attempt. These candidates would otherwise have had
to complete CTA again before being able to attempt
the ITC again.
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The media: agents of mass communication
Thuthuka has become a well-recognised brand among
the media. We received widespread national and
regional media coverage about major activities such
as the Accounting Olympiad, the maths camps, the
Maths Olympiad and its business games. Media also
covered Thuthuka Bursary Fund (TBF) initiatives, while
TBF brand ambassadors include students who are
proud beneficiaries, and spontaneous protagonists and
interviewees about the fund.
With such success and life-changing stories, Thuthuka
received favourable media coverage: January to
November 2014 saw the programme receiving R12
615 904 of public relations exposure as measured in
advertising value terms.

Thuthuka Education
Upliftment Fund

No of
articles

Rand
value

Jan

7

167827

Feb

4

72124

Mar

15

559656

Apr

18

627426

May

10

241699

June

24

763 811

July

44

1 613 536

August

38

997 030

September

3

997 742

Thuthuka
Bursary Fund

No of
articles

Rand
value

October

4

154 302

November

1

63 570

Jan

11

642829

December

0

0

Feb

8

98774

Total

191

6 238 185

March

9

212982

April

8

170405

May

39

1275098

June

20

548 297

July

27

1 271 548

August

8

323 900

September

14

548 810

October

9

621 050

November

7

42 510

December

7

585 516

Total

167

6 377 719

Invest in the Future

Transformation at the heart of Thuthuka
As the highlights described in this newsletter indicate,
Thuthuka is consistently meeting its objective of
transforming the demographics of the profession to
reflect those of the country in terms of race and gender,
and provide educational support to Black and Coloured
learners and students for the benefit of the profession,
while simultaneously helping to uplift communities.
Therefore, SAICA prides itself in leading the chartered
accountancy profession as a socially responsible driver
of transformation, as well as with business and skills
development by supporting and encouraging enterprise
development initiatives.
However, more still needs to be done. We are looking
forward to continue working with our valuable
stakeholders. Your support to the programme has gone
a long way.

By becoming part of the success of this programme, you contribute
You may deposit your investment directly into the Thuthuka account: to providing many academically talented students the keys to
success.
THUTHUKA BURSARY FUND TRUST
We encourage you to share your experience of contributing to
STANDARD BANK
Thuthuka on Facebook and Twitter.
JOHANNESBURG BRANCH (000 205)
A/C NO: 000 241 199 / CHEQUE A/C
https://www.facebook.com/ThuthukaBursaryFund
or
You could contribute on our new giving platform,
https://twitter.com/saica_ca_sa
www.saica.co.za/thuthuka

